











Probably because they are so unob-
trusive, air cushions have an impres-
sive marketplace potential. After sev-
eral years of successful air cushion
marketing in Europe, for example,
Mercedes-Benz now is offering these
restraints on some of its cars for sale
in the United States.

In addition, more than a dozen pub-
lic opinion polls have focused on motor
vehicle safety, especially occupant
crash protection, and their results
show enthusiasm for air cushions. For
example:

® General Motors’ studies in 1971
and 1979 found that when given a choice
between automatic belts or air cush-
ions, GM customers said they pre-
ferred the cushions, 56 to 44 percent.
The 1971 study concluded that the air
cushion was preferred ‘“‘because it
afforded equal protection, but was
judged far superior in all areas of style
and convenience.”

@ By a vote of 46 to 37 percent, a
public sample interviewed by Gallup

in 1977 endorsed air cushions in all
new cars. Young adults 18 to 29 years
old voted 65 to 27 percent in favor of
air cushions. Women of all ages
endorsed air cushions by the substan-
tial margin of 51 to 27 percent.

® In 1980, The New York Times com-
missioned Market Opinion Research
of Detroit to poll drivers and auto-
mobile dealers about vehicle safety.
This question was asked: “Would you
favor or oppose requiring car manu-
facturers to equip all new cars with
air safety bags?’ Nearly half said they
wanted air cushions to be required.
Drivers younger than 35, who have high
injury and death rates on the high-
ways, were overwhelmingly in favor
of air cushions, 63 percent to 21 per-
cent.

® A 1983 poll for the Insurance
Institute for Highway Safety indicated
90 percent of car buyers believe that
automatic crash protection should be
required on new cars as standard or
optional equipment. Only four per-
cent of the respondents said the avail-
ability of automatic restraints should
be left up to motor vehicle manufac-
turers.
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